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Figure1. The hierarchical clustering dendrogram with the most frequent words and the words 
with greatest association X2 (1), p < 0,001. 
Words F X2
Virus 20 56.14
Symptom 12 61.13
Information 10 32.51
Population 10 19.85
knowledge 9 46.39
WHO 8 16.13
Sick 5 14.25
Treatment 4 26.14
Doctor 4 14.96
Class 1: Scientific 
knowledge of the 
pandemic (14%)
Words F X2
Mortal 10 52.20
Argentina 10 39.26
High 6 29.50
Risk 9 22.84
Contagion 6 12.52
New 5 21.18
Unknown 5 10.49
Appeared 5 16.46
Potential 5 21.18
Class 4: The 
epidemic as threat 
(13%) 
Words F X2
News 11 22.39
Mass media 11 32.93
Alarm 9 38.37
Epidemic 7 12.01
Important 5 16.69
Level 5 8.52
Public 5 8.52
Class 2: Alarm created 
by the media about the 
epidemic (12%) Words F X
2
Government 22 9.67
Problem 20 26.01
Health 16 14.28
Control 12 11.98
Guidelines 9 8.58
Pharmaceuticals 9 7.32
Money 5 6.61
Responsibility 5 6.61
Institutions 5 6.61
Minister 5 6.61
Class 3: Health response 
provided by the authorities 
concerning the epidemic (38%)
Words F X2
Fear 18 20.47
Anxiety 10 33.73
Pity 9 30.21
Uncertainty 8 26.72
Search 7 23.27
Try 6 15.37
Insecurity 5 13.11
Helplessness 5 13.11
Class 5:
Vulnerability to the 
epidemic  (24%)
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5.2. Links with independent variables  
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